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The Data Synchronization Effect: Why
Updated Businesses Rank Higher in
Trinidad & Tobago

A 21.6 million-result study shows businesses that keep their information the same and up
to date everywhere rank higher in local search — especially when competition is tough.

LocalAxys Editorial Team
October 22, 2026

The short version

e Businesses that actively keep their information the same and up to date everywhere
online rank 2.71 positions higher in local search within one mile of the person searching.

* When 100 or more businesses compete for the same search, that advantage grows to 6.20
positions — the largest effect in the study.

* Small businesses gain the most overall, at 4.23 positions. The advantage held in 19 of the
20 industries with enough data to judge.

e These are global study figures, not local figures — but the lesson is about how search
ranks nearby businesses, and that works the same way here.

THE STUDY

A very large study asked a simple question

When someone searches for a business near them — “dentist near me”, “auto repair near me”
— does it help if that business actively keeps its information correct and the same everywhere
online?

A research study published in February 2026, called The Data Synchronization Effect, set out to
answer that. The researchers looked at 21.6 million local search results, across 3,500 keywords,
87,000 locations, and 30 industries. The main findings in this article come from the 1.8 million
results where the business was within one mile of the person searching.

Instead of judging a business by one search on one day, the study judged it the way chess
players are rated: over many contests. Win against a strong opponent, you gain more. Lose to
a weaker one, you lose more. Over thousands of searches, the lucky days and the bad days
cancel out, and what is left is which businesses consistently come out ahead of their
neighbours.
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The study compared two groups. One group actively synchronizes its information — the same
name, address, phone, hours, and services, kept current across Google, maps, directories,
review sites, and its own website, all from one place. The other group does not do that in real
time. That second group is not “doing nothing” — it includes businesses using other tools,
agencies, or careful work by hand. That makes the gap the study found a cautious one, not an
exaggerated one.

THE DISTANCE LESSON

Close to the customer, good information decides

Distance is the strongest force in local search. A business two streets away will usually beat a
better business two miles away. Nobody can do much about that.

That is why the within-one-mile results matter most. When every business in the results is
about the same distance from the customer, distance stops deciding. What is left to separate
them is the quality of their information — how complete, how consistent, and how fresh it is.

¢ Within 1 mile: managed businesses rank 2.71 positions higher (1,826,571 results)
¢ 1 to 3 miles: 1.26 positions higher (6.24 million results)
e 3 to 5 miles: 1.22 positions lower — distance starts to win

* 5 miles or more: 0.57 positions lower — distance wins outright

Read it this way: for the customer who is already near you — shopping in Port of Spain, looking
for lunch in San Fernando, or broken down and searching for help in Chaguanas — your
information is one of the few things you control that can move you up the list. For a customer
far away, no listing in the world fully makes up for distance, and this study does not pretend
otherwise.

When everyone is the same distance away, the business with the clearest, freshest information
wins.

COMPETITION

The tougher the competition, the more it matters

You might expect the opposite. With more businesses fighting for the same search, you might
think each small thing matters less. The study found the reverse.

* Fewer than 20 businesses competing: 2.01 positions higher
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e 20 to 49 businesses (standard): 1.77 positions higher
* 50 to 99 businesses (competitive): 2.98 positions higher

* 100 or more businesses (ultra-competitive): 6.20 positions higher

The reason is plain. When only a few businesses can answer a search, most of them show up
anyway. When a hundred can, Google has to make hard choices about which few to put at the
top. It favours the businesses that give it no confusion — one name, one address, one set of
hours, everywhere it looks.

In a busy category in Port of Spain, San Fernando, or Chaguanas, that choice is being made
every day, for every search. 6.20 positions is often the difference between the top of the list,
where the calls go, and the second screen, where they do not.

SMALL BUSINESS

Small businesses gain the most

This is not only a story for big chains. The advantage held at every size of business:
* Small — fewer than 5 locations: 4.23 positions higher
e Medium — 5 to 49 locations: 2.45 positions higher
e Large — 50 to 499 locations: 3.05 positions higher

e Enterprise — 500 or more locations: 3.41 positions higher

And in the toughest markets of all — 100 or more businesses competing — small businesses

gained 6.76 positions, large brands gained 8.00 positions, and enterprise brands gained 7.32
positions.

For a single-location business, this may be one of the best-value moves in its whole online
presence. You cannot outspend a chain. You can be the business whose hours, services, and
phone number are right everywhere, while a competitor is still showing an old address or a
number nobody answers.

WHAT THEY DO DIFFERENTLY
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What the higher-ranking businesses actually do

The study also compared what the two groups’ profiles look like. The gap is not mysterious. The
higher-ranking businesses have done the basic work, and they keep doing it:

Profile claimed: 99.8% of managed businesses, compared with 77.9% of unmanaged

Profile completeness: 96.5%, compared with 82.6%

* Average reviews: 342, compared with 248

Google Posts in the last 12 months: 9.8, compared with 3.8

Business hours listed: 90.9% of the time, compared with 85.1%

One honest detail makes the finding stronger. The managed businesses’ average star rating
was actually a little lower — 3.57 stars, compared with 3.82 for the unmanaged group. They
still ranked 2.71 positions higher. Complete, current information helped more than a small edge
in ratings hurt.

Photos were about the same in both groups — 137 compared with 139 — which is a useful
reminder that this is not about having more of everything. It is about claiming your profile,
completing it, keeping it current, and staying active.

BY INDUSTRY

Where the effect is biggest — and the one honest
exception

Six of the study’s seven sectors were positive. Hospitality led all sectors at 4.14 positions
higher, followed by Organizations at 3.14 and Services at 2.42. Healthcare gained 1.86, Retail
gained 1.04, and Finance gained 0.90.

The biggest industry gains were in high-need, high-urgency searches — the kind where a
customer needs someone now and picks from the top of the list:

e Auto Services: 7.32 positions higher
e Medical Services: 7.21 positions higher
e Education: 6.23 positions higher

* Professional Services: 4.1 positions higher

The honest exception: Food & Beverage was the one sector that did not gain, at 0.17 positions
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lower overall, and Coffee & Bakery was the only one of the 20 main industries with a clear
negative result, at 2.36 positions lower. Food businesses should read this study as “good
information is necessary, but not the whole game” — menus, photos, reviews, and reputation
carry extra weight when people are choosing where to eat or drink.

That exception is also why the overall finding can be trusted. A study where everything wins by
the same amount would be hard to believe. This one varies by industry, by distance, and by
competition — the way real local search behaves.

WHAT IT MEANS HERE

What this means in Trinidad & Tobago

Translate that to Trinidad & Tobago. Most searches that matter here are close-by searches — a
customer in your community, or one community over, choosing between you and two or three
businesses much like yours. In Port of Spain, San Fernando, Chaguanas, and Arima, popular
categories can easily have dozens of businesses chasing the same search. That is exactly the
ground where this study found the advantage — close in, and crowded.

It also means the work is never finished. Hours change for a holiday. A phone number changes.
A service is added or dropped. If that change is made in one place and not the others, the
information stops agreeing — and agreeing, everywhere, is the whole point. Businesses that
manage this from one place, and update it once for everywhere, remove that risk. Businesses
that update five or six profiles by hand, when they remember, carry it.

None of this guarantees any one business a top ranking. The study is an average across 1.8
million close-by results — individual businesses will do better or worse depending on their
category, their competition, and how well they keep up the work. It also cannot prove that
synchronization alone caused every bit of the gap: businesses that invest in managing their
presence may also invest in other good habits. What it does show, at a scale very few studies
reach, is a steady, repeated pattern: manage your information actively, and you rank higher —
especially nearby, and especially when competition is tough.

YOUR MOVE

Five moves worth making this month

None of this needs a big budget to start. It needs steady habits:

e Claim your business profile everywhere it exists — starting with Google — so you, not a
stranger or an old listing, control what it says.

¢ Make one master record of your facts: correct name, address, phone and WhatsApp
number, hours, and services. Every profile copies from that record, never from memory.
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* Fix every place your information disagrees — an old address here, a wrong number there,
hours that no longer match. Disagreement is the thing this study shows Google rewarding
you for removing.

* Keep it alive: answer reviews, post a short update or offer about once a month, and
update your hours for holidays and special days before customers are caught out.

* When anything changes, change it everywhere at the same time — or use a service that
pushes the one update out to all of them for you, so nothing is left behind.

ABOUT THESE NUMBERS

Where the figures come from

About these numbers: every figure in this article comes from “The Data Synchronization
Effect,” published by Yext Research in February 2026 (authors: Aditi Mittal, Anthony Rinaldi,
Christian J. Ward, Matthew Hupman, Arjun Sangwan, Adam Abernathy, and Deeksha Reddy).
The study analysed 21.6 million local search results across 3,500 keywords, 87,000 geographic
coordinates, and 30 industries in 7 sectors. Its main findings are drawn from the 1,826,571
results within one mile of the searcher. In the study, “managed” businesses are those using
Yext's real-time data synchronization platform; the comparison group includes businesses using
other platforms, agencies, or manual management, which makes the reported gap a
conservative one. Businesses that invest in managing their presence may differ from other
businesses in other ways, so the study reports an association at very large scale, not a
guarantee for any individual business. These are not Trinidad & Tobago figures, and no local
figures have been added — the article presents the study’s findings for the lessons local
businesses can take from them.

GolLocalTT Business Resources are researched, reviewed, and published by the GoLocalTT
Editorial Team to help Trinidad & Tobago businesses understand local search and digital
visibility.

Related Business Resources

How Customers Find Local Businesses in Trinidad & Tobago
https://golocaltt.com/business-resources/how-local-search-works-trinidad-tobago

Keep Your Business Information Accurate Across the Web: Trinidad & Tobago

Guide
https://golocaltt.com/business-resources/getting-your-business-listed-right-trinidad-tobago
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How to Make Your Trinidad & Tobago Business Easier for Al Answers to
Understand
https://golocaltt.com/business-resources/answer-engine-optimization-trinidad-tobago

Make it easier for your next customer to find you.

Start with a correct, useful listing. GoLocal TT gives local customers another way to discover
your business — in Port of Spain, San Fernando, Chaguanas, and communities across Trinidad
and Tobago.

Claim Your Business / Improve Your Visibility: https://golocaltt.com/advertise
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